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A study on the Appropriate Positioning and
Concept Clarification of the Use of Trademark

Jiang Wanlai

Abstract: The use of trademark which function works only being connected with other relevant regula—
tions should not be over — estimated. Otherwise it will be harmful for judging infringement of trademark al-
though it plays an important role on the establishment of the frame of the trademark law theoretically. As a tool
for eliminating the asymmetry of commodity information trademark determines the distinction between the use
of trademark in its making meaning and in infringement meaning

KeyWords: The Use of Trademark; The Essence of Connection of Trademark; The Distinction Between the

Use of Trademark



